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OBJECTIVE

Seeking a competent teaching position in a renounced university, where I can utilize my teaching and research skills to contribute to academia through blending theory with practice and delivering excellent teaching.

Education

Ph.D.  2009, University of Nottingham, U.K.
Major: Marketing

Dissertation: “The Adoption of Web Based Marketing in the Travel and Tourism Industry: An Empirical Investigation in Egypt

The Ph.D. topic on the adoption and utilization of the internet for marketing purposes by small and medium sized enterprises (SMEs). The model developed in the research was testified drawing on the results of empirical work conducted on small businesses in the tourism sector in Egypt. Attributes of the innovation, specific resources (such as company size, human resources and capabilities and strategic orientation) and individual manager factors (such as support, attitude to change, risk) were found to have a significant influence on the adoption and utilization of online marketing by SMEs.
MBA  2000,  Georgia State University , USA.

Major: Business Administration
Minor: Marketing

(GPA 3.79)

Bachelor of Business Administration 1998, (Faculty of Commerce, English Section), Cairo University, Egypt.

Major: Business Administration

(GPA 3.35), ranked first with honor.

I.G.C.S.E, 1994, International School of Choueifat, Abu Dhabi.

Academic Work Experience

Assistant Professor of Marketing, Cairo Univeristy, Egypt, March 2011
Adjunct Assistant Professor of Marketing, MIU, Egypt, Sept 2007-Dec 09

-Responsible for teaching in the Business Administration department. Taught courses: Organizational Behavior, Principals of Marketing, Internet Marketing
Assistant Lecturer, Cairo University, Egypt, Jan 99 – Dec 09
-Responsible for co-teaching undergraduate courses along with professors in the Business School. Relevant courses: Principles of Marketing, Marketing Management, Advertising and Promotion.

-Responsible for carrying out academic researches.

Teaching Assistant TA, Georgia State University, USA, Fall 2000

-Assisted in the preparation of teaching material (presentations and notes).

-Assisted in marking assignments, case studies and quizzes. 

Non-Academic Professional Work Expereince
Human Resources Manager, IDSC, Egypt Dec 2002-Dec 2003

-Established a recruitment system to organize the hiring process at the IDSC.

-Prepared a comprehensive training plan for IDSC employees to meet work requirements.

-Developed detailed job descriptions for the core jobs at IDSC.

-Developed the information content of an HR site for the IDSC.

-Initiated a self-learning project that encourages employees to study in fields related to their work.

Researcher, IDSC, Egypt April 2001-Dec2002

-Conducted researches in different fields of work with a focus on the field of Information technology.

-Prepared business proposals and coordinated projects sponsored by the UNDP.

-Managed relations with international organizations.

Free Lancer Researcher, JETRO, Egypt Jan 2001-June 2002

-Conducted a research on the stones and tiles industry in Egypt.

-Conducted a research on the food & beverages industry in Egypt.

Courses Taught
List the titles of the courses you have taught at the undergradute and graduate levels as in example below.

Undergraduate

Principles of Marketing






Internet Marketing
                                    Services Marketing

                                    Product Management 

                                    International Marketing                                    
                                   Organizational Behavior

                                   Introduction to Business

Intellectual Contributions

Rania Hussein (2011) “The Adoption of Web Based Marketing in the Travel and Tourism Industry: An Empirical Investigation in Egypt” LAP Lambert  Academic Publishing. ISBN 978-3-8433-7384-5
Abeer Mahrous and Rania Hussein (2012) “Levels of Facebook Use: Evidence from Egypt.” International Journal of Management and Marketing Research, vol.5 (3).
Rania Hussein, Christine Ennew and Wael Kortam (2012) “Web Adoption in the Travel and Tourism Industry:  An Empirical Investigation in Egypt.” Journal of Innovation Management in Small and Meduim Enterprises, vol 2012(2012),23 pages, DOI: 10.5171/2012.143325.
Rania Hussein, Christine Ennew and Wael Kortam (2011) “The Adoption of Marketing Innovations in a B2B context: A Conceptual Framework”, Journal of American Science, 7 (9), pp.960-968.
Research  in Progress

Rania Hussein and Maha Mourad, “Technological innovation adoption by students in the higher education sector.” Submitted to Journal of Business and Industrial Marketing.

Hamed Shamma, Rania Hussein and Amr Kais, "Customer Loyalty in the telecommunications Industry: Key Factors and Antecedents."
Rania Hussein and Abeer Mahrous, “Profiling Social Media Users using Latent segementation Approach: empirical evidence from Egypt.”
Review Work
Reviewer in the Journal of Marketing for Higher Education.

Reviewer in the “Principles of Marketing (The Arab World Ed.)”  by Philip Koter, Gary Armstrong, Ahmed Tolba and Anwar Habib (2011), ISBN 9781408289075.
SUPERVISION WORK
 Supervised an MBA Thesis titled “Key factors affecting 3G services diffusion and continuous use: An Empirical study of Egyptian technology Consumers”  by Ahmed El Shazly at the German University in Cairo.
Conferences 

4th Annual E-Toursim and E-Marketing Conferece (Dec 2011), Cairo, Egypt.

6th Annual London Business Research Conference (July 2011), London, UK. Paper submitted to conference “The Adoption of Marketing Innovations in a B2B context: A Conceptual Framework”
The 6th International Conference on Higher Education Marketing (April 2011), Cairo, Egypt. Paper submitted to conference “Technological innovation adoption by students in the higher education sector.”
Awards

 Graduated with a First Position Honor from Cairo University in 1998.

Service to the Discipline
Initiated a case study center at Cairo Unversity for bridging the gap between marketing theory and practice.

Actively participated in "teaching quality committees" at Cairo Univeristy aimed at rennovation and update of marketing Curricula.

Supervised the marketing track at Georgia State University undergraduate joint program with Cairo University.
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