
Quality
of Life in Urban Cities

CITY Branding
تسويق المدن

Creating Added Value Destination

(مدرس بقسم التخطيطي العمراني)خلود يحيى زكريا / د





وشنطساعات مش يبيعوا 

لكن
المظهر والمكانة الاجتماعية يبيعوا 

Apple مش بتبيع أجهزة

لكن
بتبيع تكنولوجي وامان 

شراء المنتج للحصول على الإحساس
بيوصلهاللي 

بناء على تصميم برامج تسويقية تخاطب متطلبات 
واحتياجات العملاء

Online Security



WHAT IS CITY BRANDING?

City branding is the process of enhancing the 
image of a place by communicating its 
positive attributes, based on strategic 

positioning, to differentiate the place from its 
competitors

ن صورة المكان من خلال  العلامة التجارية للمدينة هي عملية تحسي 
ي ، لتم اتيج  ن توصيل سماته الإيجابية ، بناء على الموقع الاستر يت 

المكان عن منافسيه

Image Reputation

Identity الهوية







Made a Typographic design” Logo” 







Why city branding

• Objectives of a city brand:

❑ Highlight the competitive advantages of the city

❑ Enhance appeal where competition is intense amid 
globalization

❑ Attract investors, tourists, talents, etc

❑ Promote and co-create a shared vision for the city 
for economic growth





Know Your Brand Audience 
(Target Group)

Benchmarking Metrics for City 
Branding

Always Maintain Your Branding 
Objectives

Search for your Identity
When Branding a City, Make 
Sure You’re Familiar with the 

Place

A simplified and modernized logo
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 Brand Strategy(العلامة التجارية)عملية صناعة 

Brand Identity

Brand Image

Brand 

Positioning



Brand Positioning 

• The identification of the competitive 
advantage of a city’s soft and hard criteria in 

the areas of business, tourism, living, etc.

• The orientation of city – its vision, mission 
and values



What are core values of city 

branding?

the philosophy, vision and 
values that a city aspires to

STEP ONE



What attributes of city branding?

The distinctive and 
identifiable 

characteristics possessed 
by a city 

STEP TWO
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London crowned as the world’s best city brand in a new ranking



CREDITS: This presentation template was created by 

Slidesgo, and includes icons by Flaticon, and infographics 

& images by Freepik

Bloom Consulting approach to City Branding 

2
D1= Economic performance

D2 = Digital Demand

D3= Country Brand Strategy

D4= Online performance

https://bit.ly/3A1uf1Q
http://bit.ly/2TyoMsr
http://bit.ly/2TtBDfr












A picture is 
worth a 

thousand 
words
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Thanks!
Do you have any questions?

youremail@freepik.com
+34 654 321 432

yourwebsite.com

Please keep this slide for attribution
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